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Research on Evaluation Model for User Innovativeness in Virtual Communities
-A Case Study of Automobile BBS
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Abstract: The first step to involve users into product innovation is to identify innovative users. Compared with traditional
methods such as customer questionaries, utilizing virtual communities to identify innovative users is more efficient and less costly.
Firstly the study analyzed the characteristics of innovative users in virtual communities and discovered that innovative users is
tends to be advanced in needs , high in willingness to innovate, rich in product knowledge, rich in user experience, strong in network
connection, and active in communities discussion. Based on the characteristics analysis, attributes and metrics that can be used to evaluate
user innovativeness were selected, and the Automobile Forum User Innovativeness Evaluation Model was built for further innovative user
identification. Enterprises can take advantage of the study outcome to identify innovative users and co-create with users.
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