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Cold Forgiveness:How Perceived Temperature
Changes Attitude towards Brand Scandal

ZHANG Chunyu, WANG Liangyan
(Antai College of Economics and Management, Shanghai Jiao Tong University, Shanghai, 200030, China)

Abstract: This paper studied the impact of consumer ‘s physical experience (perceived temperature) on con-
sumer’s mental activity (brand scandal cognition) from the perspective of embodied cognition. Experiment
1 showed that compared to the low-temperature condition, consumers in the high-temperature condition
were less tolerant of brand scandal. Experiment 2 showed that the anthropomorphic degree of the brand
has a moderating effect on the result shown in experiment 1, that is, only when the brand is in a high level
of brand anthropomorphism, the result in experiment 1 will appear. Theoretically, this paper explored
brand scandal cognition from a new perspective. Practically, this paper provided valuable advices on image
restoration practices for companies.
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