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The Mode of Enterprise Public Welfare:
from Welfare View to Participation
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Abstract: Enterprises and their external stakeholders can and how to create value together, is becoming an

important strategy for enterprises to participate in market competition. From the interaction between en-

terprises and consumers and the mode of cooperation, corporate culture includes two forms: the cultural

concept of stakeholder welfare and cultural participation based on stakeholder participation. By comparing

the differences between the two different cultural models and their respective scope of application, this pa-

per points out the inevitability of the change of the public cultural model from the stakeholder welfare view

to the stakeholder participation view.
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