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Eye-tracking Study on the Impulse Buy Consumer Network
Commodity Classification Processing Method
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Abstract: With the help of eye-tracking technology, this study explore the effect of impulsive buying tend-

ency on information processing. This research find that consumer with higher impulsive buying tendency

will devote lower effort in information processing and exhibit lower depth of information search. This re-

search also finds consumer with higher impulsive buying tendency will devote more attention resources to

image depiction and intend to search less verbal information.
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