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Abstract: Lifestyle was originally one of the important indicators for sociology as the difference class, and
was introduced into the field of management in the 1960s, Lifestyle AIO scale has become one of the most
important tool in researching consumer behavior for market segmentation. Tracing the development of the
concept of lifestyle, this paper discusses each focus of lifestyle from sociology, psychology to economics
and management, refines their common lifestyle definition. According to the application path of lifestyle
tool and their achievements, a figure of the relationship between values, lifestyle and consumer behavior
was deduced, AIO scale was demonstrated to be universality, and it’s necessary to research of lifestyle un-
der the current Chinese economy situation.
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