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WeChat Public Text Mining
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Abstract: In order to understand fan marketing., this paper studies JNBY, a Chinese light luxury brand,

and investigates the 106 articles posted by JNBY’s WeChat official account by means of text mining. Re-

sults suggest that WeChat acts as a bridge that connects corporate culture and distribution channel. More

specifically, WeChat articles effectively turn normal users into fans, which thereby promote sales. Mean-

while, the brand culture has further consolidated its fan community.
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