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Conspicuous Brand Usage. Interpersonal Similarity,
Expertise and Brand Attitudes

ZHONG Jialing CHEN Jie LIU Yuqi WEI Junlong
(Antai College of Economics and Management, Shanghai Jiao Tong University, Shanghai 200030, China)

Abstract: Consumer brand attitudes, as consumers’ general assessments of a product or a service, have
been a hot topic in marketing. Previous researches focused on antecedents such as corporate behavior,
This thesis, developing from conspicuous brand usage and considering the situational factors of social
media, focused on the two interaction effects of conspicuous brand usage and interpersonal similarity, as
well as conspicuous brand usage and expertise, on brand attitudes. Study 1 showed that in low interper-
sonal similarity condition, conspicuous brand usage has negative effect on brand attitudes; whereas, in
high interpersonal similarity condition, effect is positive. Study 2 found that when low expertise brand us-
er makes conspicuous brand usage, this behavior has negative effect on brand attitudes; when high expert-

’ positive attribution, rather

ise brand user makes conspicuous brand usage, effect is positive. Individuals
than negative attribution, is the mediator of the two interaction effects.
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