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Construction of Value Creativity Evaluation System for
Aquatic Products E-commerce Enterprises

MA Wei WEN Yanping
(College of Economics and Management, Shanghai Ocean University,Shanghai 201306, China)

Abstract: The creativity of enterprise value is the environment of enterprise’s ability to create value. The e-
valuation system of value creation of aquatic products e-commerce enterprises is helpful to reveal the true
level of the value creation of aquatic products enterprises, optimize the allocation of capital, and enhance
the core competitive advantage of enterprises. Using the influencing factors of value creation of aquatic
product e-commerce enterprises, this paper constructs the evaluation system of value creativity of aquatic
products e-commerce enterprises. In this paper, the weights of each index in the index system are calculat-
ed by the analytic hierarchy process (AHP) and the questionnaire survey, to have an objective and compre-
hensive evaluation of the value and creativity of the electricity supplier enterprises of aquatic products. So
the enterprise can find the problems existing in the management in time, make reasonable improvement
measures and make effective decisions.
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